Annotauus gucuuminiasl M. 1.1.11 Jlucuumirnza. YnpaBieHue NpoeKTOM U
TEXHOJIOTUYECKOE MPEAITPUHUMATEIIHCTBO

Juciuniuza "YnpaBiaeHHEe NPOEKTOM M TEXHOJOTMYECKOE IMPEANPUHUMATENBCTBO" HU3Yy4aeTcs
oOyJaromMucs MO OCHOBHOW  mpodeccMoHanbHOM  oOpa3oBaTelbHON  Iporpamme
"ABTOMOOMIBHBIE Joporu" HampasineHus noarotrosku "08.04.01 CtpoutenscTBo".

Huctunuaa u3ydaercss B 4 cemectpe. OOmas TpyIoeMKOCTh AUCIUIUIMHBI cocTaBisieT 108/3
yacoB/3.e1. CamocTosTeNIbHAs pab0Ta 3aKII0YACTCs B BBIIIOJHEHUN paboT, yKa3aHHbBIX B paszene 4.

B xonme u3yudeHus AMCUMIUIMHBI OCYIIECTBISETCS TEKYIIMH KOHTPOJIb B (DOpME TEXHOIOTHH
PEUTUHIOBOrO KOHTPOJII B COOTBETCTBUU C TEXHOJIOTMYECKOM KapThl IUCLUIUIMHBI, Pa3MEIIEHHOM
Ha 3JIEKTPOHHOM KypcCe, a TaK)Ke MPOMEXKYTOUHBIH KOHTPOJIb B JOpME 3aUeT.

Llenbto n3yueHust TUCUUIUIMHBI ABIseTCS (POPMUPOBAHUE CIICAYIONIMX KOMIICTCHIIUH:

1. OIIK-3 CnocobeH cTaBuUTh M pellaTh HAyYHO-TEXHUYECKHE 3a7aud B o01acTu
CTPOUTENBCTBA, CTPOUTEITHLHON HHAYCTPUU M >KUJTUIIHO-KOMMYHAJIBHOTO XO3SHCTBAa Ha
OCHOBE 3HaHUS MPOOJIEM OTPACIIU U OIBITA UX PEIICHUS

2. OIIK-7 CnocobeH ympaBiATh OpraHU3alMeld, OCYIIECTBISIONICH JEATEeIbHOCTh B
CTPOUTENBHOM oTpaciu U chepe KUITUITHO-KOMMYHAJIBHOTO X0341iCTBa, OPTraHU30BBIBATH U
ONTUMU3UPOBATH €€ MIPOU3BOACTBEHHYIO JAEATEIHHOCTD

3. VYK-2 Cnioco6eH ynpaBiisTh MPOSKTOM Ha BCEX 3TAIax €ro XU3HEHHOTO MUK

B XO04€ U3YUCHUA NUCHHUILIMHBI ITOCICA0BATCIIbHO PACCMATPUBAIOTCA TEMBI:

1. BBeneHre B ”HHOBAIIMOHHOE Pa3BUTHUE
busHec-uaes, OusHec-Moaeb, OU3HEC-TIaH
O1ieHKa pbIHKa

Product development

Customer development

Tpancdep TeXHONIOTHI U JIMIIEH3UPOBAHUE

D¢ heKTHBHOCTH MPOEKTA

e R o

I/IHHOBaHI/IOHHaH OKOCHCTEMA. FOCY}IapCTBeHHaSI WHHOBAITMOHHAs IIOJIMTHKA

OCHOBHBIMHA CTpaTeTUYECKUMH 00pa3zoBaTeIbHBIMU TEXHOJIOTHSIMHU SIBIISTFOTCSI
HCCJIeIOBATENLCKUE, JICKIIMOHHBIC 3aHITHS, TPAKTUUECKHUE 3aHITUS, TPOLEAYPHl CAMOOOYUCHHS.

B pamkax yka3zaHHBIX TEXHOJOTHA MPUMEHSIOTCS TAKTHYECKHE 00pa30BaTeIbHBIC TEXHOJOTHH:
case-study, 3a1aHus, KJIaCCHUECKast JEKIIHUS.



